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MILITARY SAVES CAMPAIGN 

Commander's Note by Colonel Stan Brown, Commander United States Army Financial Management Command and Command Sergeant Major Jeffrey 

Green:  The Department of the Army has seen its share of incidents involving our Soldiers and the families in financial crisis.  We need to continue working together 

to see that the interests of Soldiers and family members are monitored and protected.  We know there are a number of resources, tools and organizations helping to 
accomplish this goal.  The needs of the military are unique require innovative methods to fulfill.  The same message still applies, “Financial Readiness equals Mission 

Readiness!”  So we have to get our Soldiers the help they need and ensure they understand and utilize the available financial resources.  The Department of Defense 

(DoD) is taking great concern in this area and working together to leverage technology and specialized programs to support their needs.  The oversight of the Office of 
Service Member Affairs will provide additional protections in the near future.       

     Last year the Dodd-Frank Wall Street Reform and Consumer Protection Act was signed into law by President Obama.  

This law called for the creation of the Consumer Financial Protection Bureau (CFPB).  The CFPB was directed to de-

velop the Office of Service Member Affairs (OSMA).  On 6 January 2011 the U.S. Treasury announced that Mrs. Holly 

Petraeus will head up the OSMA.  Mrs. Petraeus is no stranger to standing up for the consumer rights of service members 

and their families.  She was formerly the director for the Better Business Bureau Military Line.   

     Her office will work in conjunction with DoD and other agencies to handle consumer complaints, address financial 

education and training issues, ensure those that work with the military understand the special rules and look out specifi-

cally for the military.  Ms. Petraeus will hold several roundtable  discussions at various military bases to listen to the  

financial counselors, JAG officials, spouses, and military personnel.  She will also look into continuing education pro-

grams and loss of income of spouses dealing with changes in duty stations.  Her goals are to listen to the issues, institute 

best practices, implement innovative ideas and provide the best possible consumer response she can.   

     The CFBP goals:  Protect consumers, enforce 18 consumer laws, ensure fairness and transparency on issues like mort-

gages and credit cards, examine financial institutions and their affiliates, and provide a consumer complaint hotline. 

1.  Thrift Savings Plan (TSP):  This 

is a great way to save and invest.  

Studies show 47% of officers and 

only 15% of enlisted make it to a 

20 year retirement.  The TSP is an 

affordable way to invest and possi-

bly transfer to another retirement 

plan upon separation of service.   

2.  ACS Financial Counselors:  

They can assist with reviewing and 

correcting issues on credit reports.  

This is becoming a key discrimina-

tor for access to many financial 

resources. 

3.  Army Emergency Relief: For 

situations requiring immediate 

response where little or no finan-

cial support is personally available.   

4.  Savings Bonds:  Soldiers have 

the option buying savings bonds 

when filing their free tax returns. 

5.  Websites:  militarymoney.com, 

saveandinvest.org, myarmyone-

source.com and militaryhome-

front.com 

     The Military Saves Campaign is an 

extension of the larger America Saves 

Campaign under the Consumer 
Federation of America.  The DoD has 

partnered with these organizations and 

recognized 20-27 February 2011 as 
Military Saves Week.  The new slogan 

“Start Small, Think Big” encourages a 

behavioral change so people can start 
where they are and grow from there.  

These are tough economic times and this 

campaign is designed to motivate 
everyone into a commitment to save.  

The program supports creating sound 

financial goals, preparing for 
emergencies and teaching the value of 

saving early and consistently, as well as 

the development of good financial 
habits.   

     This program is a year round effort 

and promotes the mutual cooperation of 
the financial community on each 

installation to sponsor financial savings 

events, programs, savings incentives and 
financial education and training.  The 

best tool to gauge participation is for 

new savers to take the savers pledge at 
www.militarysaves.org; currently the 

Army has the most savers 6,552 of the 

total 18,427 throughout DoD.  Please 
work with the on-base financial 

institutions, the financial counselors and 

the command to create awareness events 
that encourage participation from the 

MILITARY SAVES 
PROMOTES base personnel, development of a 

specialized savings incentives and  

financial education. 
     For past events go to the website 

and review photos, utilize the 

resources provided on the website 
when planning your event and discuss 

the opportunity with the local media.       

     Lastly, when you determine what 
your event will be, utilize the link on 

the Army Banking Website, under 

Update BLO/CULO Information, and 
provide the specifics on the event and 

attach any pertinent documents.  As 

you know this is a category we rate 
when it comes time to request 

nominations for the annual bank and 

credit union of the year awards. 

TOP FINANCIAL ISSUES 

Based on a recent survey 

and information obtained the  

ACS financial counselor, 
here are the top five finan-

cial issues reported by .   

1. Debt Management 

2. Spending Plan/

Budgeting 

3. Credit Report/Score 

4. Savings/Banking 

5. Automobile Purchases 

and Financing    

     It is that time again.  We are 

preparing to formerly recognize 

the best of the best with the 2010 

Bank and Credit Union of the 

Year Awards.  The nomination 

memorandum will be in your 

inboxes shortly.   

     In the past we have not had a 

tremendous amount of 

nominations.  So lets join together 

and make 2010 the best year ever.  

The on-base financial institutions 

provide financial services and 

resources to the command and the 

community.  They exist to partner 

and provide financial education 

and materials that are at no cost 

and specific to the need of every 

base.  Also, when predatory 

lenders are on the hunt, they 

provide access to low cost  

alternatives to ease the financial 

stress families are facing.   

     In summary, it is up to you to 

recommend to the commander 

that your on-base financial 

institution(s) be considered for 

this prestigious award.   

ANNUAL AWARDS 

SMART PHONES 

     DoD is working together and 

with other organizations to de-

velop financial applications for 

IPhone, Droid, and Blackberry.  

These applications will allow our 

tech savvy personnel to access a 

variety of useful and productive 

applications to meet their finan-

cial needs.  Currently, you can 

check out the ArmyOneSource 

app and apps created by the 

Army by searching FA53. 
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